
GETTING  STARTED  GUIDE



INTRODUCTION
Starting a new business venture, especially a non-profit, can be challenging. So, to help you along 
your journey we wanted to guide you through two common pitfalls many young businesses fall 
in to. 

IDEAL DONOR
During the early stages of your business you need to identify who your ideal donors are, which 
is easier said than done. It’s tempting to say, “anyone who will give us money is an ideal donor.” 
However, not all donors are created equally. Some donate more than others, while others are 
advocates for your business and cause, which in turn generates additional donors. 

An important thing to remember about identifying your ideal donor is that it’s just a tool to 
improve your marketing. Creating an ideal donor profile doesn’t mean you turn away donors 
who don’t fit the profile. All it means is when you market your business you’re marketing to a 
specific kind of donor.

So, how do you identify your ideal donor? Simply, think of a person you know who would be an 
ideal donor for you and fill out the information below. If you can’t think of a person you know, 
then create a person. You can pull in traits from others to round out the profile. 

Donor Name Occupation Age

What is this person’s values?

What other non-profits do they donate to?

Why do they want to donate to your non-profit?



RAISING MONEY
Cash flow is the life blood of any business, even non-profits. Without a reliable way to bring in 
revenue it’s impossible to grow and accomplish your goals. This is why it’s important to have a 
strategy for raising money.

Below are outlets you can utilize to raise money.

In-person Donations
This one is the most straight forward. You attend an event and have a credit card processing 
machine with you to accept payments. This can be as simple as the Square card reader for smart 
phones, or a mobile processing machine.

Regardless of your payment method, the goal for in-person donations is to make a personal 
connection with the person you’re talking with and have them donate right on the spot. If you 
or your team is not comfortable with sales this may not be the best approach.

Website Donations
For many, this is the pipedream. Someone finds your website and donates directly through the 
site. No work necessary on your end.

However, to generate significant traffic to your website you need to be willing to put in the 
work. Driving traffic to your website involves strategic planning and execution, but the results 
are usually worth the effort.

Charity Events
If you or someone from your team is great at planning events, this is a great way to raise money 
and awareness. Hosting a charity event where you charge admission allows you to raise money 
without feeling “sales-y”. 

In addition, you can ask others to donate raffle prizes, and charge for raffle tickets. A well 
executed event, with a clear purpose, is a lot of fun for all attendees. Plus, everyone attending 
is invested in your cause and willing to contribute money to help the cause.


